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About My Work

As a Public Affairs Specialist at the Library of Congress, I manage media
relations and strategic communications across multiple high-priority beats,
serving as the primary contact between various divisions and the media. My
work spans writing press releases, coordinating media outreach, managing
large-scale email distributions, and building relationships with journalists
who cover everything from digital innovation to literary events to
preservation work. I'm responsible for identifying newsworthy stories within
these subject areas, crafting compelling narratives, and executing
distribution strategies that reach both mass audiences and targeted media
contacts.

Recognizing the shifting media landscape, I've also jumpstarted outreach to
social media influencers and content creators in addition to traditional
journalists. I've built relationships with local Instagram and TikTok influencers
who focus on books, history, D.C. culture, and educational content, inviting
them to Library events and providing them with behind-the-scenes access.
This strategy has expanded our reach to younger, digitally-native audiences
who might not read traditional news outlets but are highly engaged on social
platforms. These influencer partnerships have generated authentic,
engaging content about our programs that reaches audiences we
previously struggled to connect with through conventional media channels.



Skills & Technical Systems
Media Relations & Communications

Press release and media advisory writing
Media pitching and relationship building
Embargo management and strategic timing
Crisis communications and rapid response
Interview coordination and spokesperson support
Media monitoring and coverage analysis

Digital Platforms & Content Management

WordPress (newsroom content management and publishing)
GovDelivery (email marketing to 300,000+ subscribers)
Cision (media database, list building, and distribution)
Agility PR (media monitoring and analytics)
loc.gov/events (event page creation and management)

Strategic Communications

Multi-channel distribution strategy
Regional and national media targeting
Influencer outreach and partnership development
Social media amplification coordination
Campaign planning and execution
Stakeholder coordination across divisions

Content Development

Beat reporting and subject matter expertise
Long-form feature writing
Messaging and positioning
Talking points and Q&A documents
Photography coordination and caption writing
SEO optimization for digital content

Project Management

Cross-divisional collaboration
Timeline management and deadline coordination
Launch synchronization across multiple platforms
Media kit development
Event publicity and promotion



Previous Work

Publications
My photography work for the Library of Congress has been
used across media outlets online, recently being credited
in Variety. In addition to photography, I have also written
various news articles on behalf of WUSA9 and ABC7 and
the Library of Congress. 

To read any press releases, blog posts, magazine articles,
news stories, and photography publications, please check out
her website: https://elainafinkelstein.com

My previous media work has been in collaboration with Kamala
Harris' for the People Campaign, MacArthur Foundation, St.
Jude's Marlo Thomas, Buckle Up For Life, Wolf Trap Foundation
for the Performing Arts, Association of American Railroads,
Soccer for Success, WUSA9 (CBS), ABC7 Channel 8 News
(WJLA), and more. 

https://variety.com/2023/music/news/marcus-mumford-joni-mitchell-pbs-gershwin-prize-special-1235570527/?sub_action=logged_in
https://elainafinkelstein.com/


Live! At the Library
As the lead beat manager for the Library's public
programming, I write and distribute the monthly
"Live! At the Library" press releases highlight
upcoming concerts, lectures, and cultural events.
Every month, I work directly with program
coordinators across different divisions to gather
event details, then craft releases that showcase
our diverse programming

After posting each release to the Library's
newsroom, I push it out through our GovDelivery
email system to 300,000 subscribers nationwide. I
also distribute it to targeted media contacts using
custom Cision lists I've built and maintain over
time. These lists include arts and culture reporters,
entertainment editors, calendar editors at major
newspapers, and broadcast producers who
regularly cover D.C. events and cultural
programming.

This monthly routine has become essential to
promoting the Library's public programs, driving
attendance, and securing media coverage that
brings our events to audiences well beyond those
who can visit in person.

Beyond immediate attendance numbers, these
monthly releases have established the Library as
a go-to cultural destination in Washington, helping
shift public perception from strictly a research
institution to an active, accessible venue for
public engagement. The sustained drumbeat of
monthly communications has built lasting
relationships with arts and culture journalists who
now proactively reach out about our programs,
turning what started as one-way announcements
into ongoing media partnerships.

Click link to view story. 

https://newsroom.loc.gov/news/live--at-the-library-features-golden-age-of-hollywood-costume-ball-in-september/s/7805e172-266e-4eea-b264-968f9b4fa618
https://newsroom.loc.gov/news/live--at-the-library-features-golden-age-of-hollywood-costume-ball-in-september/s/7805e172-266e-4eea-b264-968f9b4fa618


Concerts from the
Library of Congress

As the lead communications specialist for Concerts
from the Library of Congress, I write the seasonal
concert announcements twice a year that unveil our
upcoming lineup. I work directly with the Concerts
Office to gather artist bios, program details, and
ticketing information, then craft releases that
generate excitement and drive ticket sales.

I also assist with the build out for every concert listing
on loc.gov/events—dates, times, registration links,
descriptions, everything. This has to be done before
the release goes live because people immediately
click through to buy tickets. 

I manage the entire launch timeline to ensure the
newsroom post, event pages, GovDelivery blast, and
media outreach all go live simultaneously. This means
scheduling the newsroom publication, building and
staging all the event pages on loc.gov/events so
they're ready to flip live, queuing up the GovDelivery
email to our 300,000 subscribers, and coordinating
media pitches through Cision—all timed in sync
together.

To maximize media coverage on launch day, I send
embargoed releases to key arts and culture journalists,
classical music critics, and calendar editors ahead of
time. The embargo allows them to preview the season,
prepare their stories, and publish their coverage the
same day we announce publicly. This strategy has
resulted in coordinated media hits that amplify our
announcement, outlets run their stories the morning
our release drops, creating a concentrated wave of
publicity that drives immediate traffic to our site and
boosts ticket sales from day one.

Click link to view story. 

https://newsroom.loc.gov/news/library-of-congress-announces-winter-spring-2026-concert-season/s/ea14934a-8c16-4589-ac50-2232d6a264a7
https://newsroom.loc.gov/news/library-of-congress-announces-winter-spring-2026-concert-season/s/ea14934a-8c16-4589-ac50-2232d6a264a7


National Book Festival 2024
The National Book Festival is the biggest press release we
write all year, and 2024 was my first time taking the lead on
such a massive project. The announcement featured a lineup
of more than 90 authors including James Patterson, Doris
Kearns Goodwin, Sandra Cisneros, Rebecca Yarros, James
McBride, and Tamron Hall. This release required months of
coordination across multiple Library divisions to gather author
information, biographies, book descriptions, event details, and
high-resolution author photos. 

We worked with our Special Events team, Center for the Book,
and Developement staff to compile everything, then
organized it all into a comprehensive release that could work
for different audiences—from book lovers to literary media to
general news outlets.

The distribution strategy went well beyond our usual DMV
focus. We targeted national book media, literary publications,
local media in authors' hometowns, romance blogs for authors
like Rebecca Yarros and Casey McQuiston, cooking
publications for Tamron Hall and Lish Steiling, and broadcast
outlets across the country. The release generated coverage
from Axios DC, multiple library systems nationwide that
reposted our announcement, and set up partnerships with C-
SPAN's Book TV, NPR, The Washington Post, and PBS Books
for live coverage and author interviews.

The media push continued throughout the summer with
NPR's Book of the Day, Wild Card, and Short Wave podcasts
featuring interviews with festival authors like Sandra Cisneros,
James McBride, Rebecca Yarros, Joy Buolamwini, and Kyle
Chayka. NPR's 1A also did a highlights episode with Librarian
of Congress Carla Hayden discussing the festival. Despite
being my first time managing such a large-scale
communications effort, the coordinated media approach
helped drive tens of thousands of attendees to the
convention center and positioned the festival as one of the
premier literary events in the country.

Getting to write the press release for the 2024 National Book
Festival was an opportunity of a lifetime. This is the Library's
flagship public event that brings together some of the biggest
names in publishing and draws tens of thousands of people to
the Walter E. Washington Convention Center. Being trusted
with the main author announcement that sets the tone for the
whole festival and drives attendance was both exciting and
nerve-wracking. Seeing the coverage come in from outlets
nationwide and watching the crowds pack the convention
center on festival day made all the work worth it.

Click link to view story. 

https://newsroom.loc.gov/news/library-of-congress-national-book-festival-announces-full-author-lineup-for-2024/s/c6641e2f-7f36-45c6-9f34-a1dc958455c2
https://newsroom.loc.gov/news/library-of-congress-national-book-festival-announces-full-author-lineup-for-2024/s/c6641e2f-7f36-45c6-9f34-a1dc958455c2


Music Aquisitions
When the Library acquired Harold Arlen's original
musical sketches for "The Wizard of Oz," I
managed the entire communications rollout to
maximize national media attention for this
significant addition to our collection. I worked
closely with Music Division curators to understand
the historical importance of the materials and
craft a compelling narrative around the
acquisition. This included coordinating with
curators to photograph the collection, ensuring
we had high-quality images of the most visually
interesting and newsworthy pieces that would
work for journalists to report on.

I wrote the press release emphasizing the cultural
significance of these rare materials and
strategically timed the announcement to coincide
with the 86th anniversary of the film's release,
giving the story a news hook that made it more
appealing to media. 

Before the public announcement, I embargoed
the release to key journalists at national outlets,
music publications, theater media, and film
industry press. This gave reporters time to review
the materials, speak with curators, and prepare in-
depth storie

s that would publish the same day we went public.
The embargo strategy worked and we secured
coordinated coverage from NPR, Billboard, Playbill,
Broadway World, and numerous other outlets, all
publishing on announcement day. I also pushed
the release through our GovDelivery system to
300,000 subscribers and distributed it widely
through my Cision media lists. The concentrated
wave of publicity generated significant public
interest and demonstrated the Library's role as
the premier repository for American musical
heritage.

Click link to view story. 

https://newsroom.loc.gov/news/library-of-congress-acquires--wizard-of-oz--musical-sketches-to-add-to-the-harold-arlen-collection/s/c535b325-dc9b-4d03-8bd1-31079aac8926
https://newsroom.loc.gov/news/library-of-congress-acquires--wizard-of-oz--musical-sketches-to-add-to-the-harold-arlen-collection/s/c535b325-dc9b-4d03-8bd1-31079aac8926


Summer Movies on the Lawn
Every summer, I write and promote the
announcement for "Summer Movies on the
Lawn," one of the Library's most popular public
programs that draws thousands of families to our
campus. This free outdoor film series screens
classic films from the National Film Registry on
Thursday evenings at sundown on the southeast
lawn of the Thomas Jefferson Building. I work with
our film preservation team to select movies that
appeal to diverse audiences—from family favorites
like "The Wizard of Oz" and "Willy Wonka" to
crowd-pleasers like "Rocky" and "Iron Man"—while
also considering timely themes and anniversaries
that give the series a news hook.

I coordinate the entire communications rollout,
writing the press release that announces the full
summer lineup, building out individual event pages
for each screening on loc.gov/events, and
distributing through multiple email subscriber lists. 

I also pitch the series to local media, family
publications, influencers, and D.C. event
calendars. This outreach has generated
consistent coverage from outlets like WTOP, The
Washington Post, and other media outlets which
treat it as a must-attend summer tradition in the
capital. 

The series has been running since 2017 and
regularly fills the lawn to capacity, demonstrating
the Library's commitment to making our
collections accessible and creating memorable
public experiences that connect people with film
preservation and American cultural heritage.

Click link to view story. 

https://newsroom.loc.gov/news/annual-summer-movies-on-the-lawn-to-present-national-film-registry-selections/s/e8f75dc1-4bf6-46ea-a990-b4fd7dbca993
https://newsroom.loc.gov/news/annual-summer-movies-on-the-lawn-to-present-national-film-registry-selections/s/e8f75dc1-4bf6-46ea-a990-b4fd7dbca993


Innovator in Residence
For the launch of Anywhere Adventures, the
Innovator in Residence mobile website featuring
Seattle, Chicago, and Southeastern Wyoming, I
wrote the press release and developed a
targeted regional media strategy that went
beyond our typical DMV-focused outreach.
Since the project spotlighted specific
communities outside Washington, I created
custom Cision media lists for each featured
location to ensure local outlets and journalists
in those areas knew about the project.

For Seattle, I pitched to Pacific Northwest
media including Seattle Times, local TV stations,
and arts publications. For Chicago, I targeted
Chicago Tribune, Block Club Chicago, and
Windy City cultural outlets. For Southeastern
Wyoming, I reached out to Wyoming Tribune
Eagle, Cheyenne outlets, and regional papers
that cover the area. Each pitch emphasized the
local angle—that their community had been
selected through public nomination and was
now featured in this interactive Library of
Congress project showcasing local history
through our digital collections.

This regional approach generated coverage in
markets that don't typically cover Library news,
bringing awareness to audiences in those
specific communities and driving local residents
to explore the mobile site. It demonstrated how
the Library's collections connect to stories
across the country, not just in Washington, and
showed residents in Seattle, Chicago, and
Wyoming that their local history is preserved
and accessible through our resource.

Click link to view story. 

https://newsroom.loc.gov/news/library-innovator-in-residence-launches-mobile-self-guided-community-adventures/s/d155b5aa-d511-4156-8a79-017dd5582299
https://newsroom.loc.gov/news/library-innovator-in-residence-launches-mobile-self-guided-community-adventures/s/d155b5aa-d511-4156-8a79-017dd5582299


Family Day at the Library
I write and promote press releases for our
monthly Family Day series, which brings families
and children to the Jefferson Building for
hands-on activities connected to Library
collections. These Saturday programs are
themed around heritage months, holidays, and
significant anniversaries—from Hispanic
Heritage Month cartonera bookmaking to
Halloween crafts, Veterans Day activities, winter
holiday celebrations, Valentine's Day Victorian
cards, Women's History Month aviation projects,
and Japanese Culture Day during Cherry
Blossom Festival season.

Each release requires me to coordinate with our
Informal Learning Office and relevant subject
specialists to accurately describe the activities,
explain the collection connections, and provide
registration details. 

I typically announce these in seasonal batches
—spring/summer programming in one release,
fall/winter in another—to give families advance
notice so they can plan their visits. I also build
out the individual event pages on
loc.gov/events (WordPress) for each Family Day.
The releases go out through GovDelivery to our
300,000 subscribers and I distribute them to
family-focused media, parenting publications,
D.C. event calendars, and local outlets like
Mommy Poppins and Joyraft that specifically
cover family activities in the area.

These programs target kids ages 8-15 and give
families a way to engage with the Library
beyond just touring the building. My consistent
media placement and calendar listings have
helped establish Family Days as a regular
offering that local families look forward to each
month, building ongoing connections between
young people and the Library's collections.

Click link to view story. 

https://newsroom.loc.gov/news/library-to-host-monthly-family-days-throughout-the-spring-and-summer/s/59c46125-bd08-4702-afac-c6fc5cddbed4
https://newsroom.loc.gov/news/library-to-host-monthly-family-days-throughout-the-spring-and-summer/s/59c46125-bd08-4702-afac-c6fc5cddbed4


Library of Congress Magazine
Throughout my career, I have developed a
strong foundation in writing, storytelling, and
research. My experience as a writer spans
various mediums, including print, social
media, and broadcast journalism. 

In my previous role as a writer for local news
stations, I was responsible for researching
and producing compelling stories on a wide
range of topics, including: arts and culture,
history, and current events. I developed
strong interviewing and fact-checking skills,
ensuring that my stories were accurate, well-
researched, and balanced.

At the Library of Congress, I have had the
privilege of writing about the Library's vast
resources and collections, conducting in-
depth research, and crafting engaging
narratives that capture the essence of its
exhibitions, collections, and initiatives.

In addition to occasionally contributing
written pieces to the Library of Congress
Magazine, my photography captured
throughout the Library is featured in many
issues of LCM. My work documents the
Library’s architecture, collections, exhibitions,
and behind the scenes moments, offering a
visual perspective that complements the
magazine’s editorial coverage and helps
bring the institution’s work to life for a broad
audience.

Click link to view story. 

https://www.loc.gov/lcm/pdf/LCM_MayJune_2023_web.pdf
https://www.loc.gov/lcm/pdf/LCM_MayJune_2023_web.pdf


I had the opportunity to write a blog post for the Library of Congress’s Folklife Today blog
through the Veterans History Project because I wanted to preserve and honor my
grandfather’s World War II story. Like many families, ours held incredible memories,
photographs, and firsthand experiences that risked being lost over time. Learning about the
Veterans History Project made me realize that these personal materials weren’t just
meaningful to us, they were part of the nation’s history and deserved a permanent home
where future generations could learn from them.

As part of that process, I gathered my grandfather’s photographs and stories and donated
them to the Veterans History Project, which archives veterans’ firsthand accounts at the
Library of Congress. Donating his materials meant his experiences would be preserved
alongside thousands of other veterans’ stories, ensuring that his service and perspective
would not be forgotten. The act of collecting, organizing, and submitting his history also
deepened my own understanding of what he lived through and the sacrifices his generation
made.

Writing the blog post, “D-Day and Me: The Importance of Preserving Veterans’ Stories,”
allowed me to share that personal journey with a wider audience. The piece connects my
grandfather’s story to the broader mission of the Veterans History Project, showing how
individual family histories contribute to our collective memory. By telling our story, I hoped to
encourage others to record and preserve the experiences of the veterans in their own
families, so those voices remain part of the historical record long after they are gone.

Library of Congress Blogs

Click link to view story. 

Finkelstein at shoreline (date unknown). Lewis Finkelstein Collection, Veterans History Project, AFC2001/001/122398.

https://www.loc.gov/item/afc2001001.122398/
https://www.loc.gov/item/afc2001001.122398/
https://www.loc.gov/item/afc2001001.122398/
https://blogs.loc.gov/folklife/2023/06/d-day-and-me-the-importance-of-preserving-veterans-stories/
https://blogs.loc.gov/folklife/2023/06/d-day-and-me-the-importance-of-preserving-veterans-stories/


Paid Advertising Campaign
I led the marketing campaign for the 2022
John W. Kluge Prize awarded to George
Chauncey, the first LGBTQ+ studies
scholar to receive this honor. The
campaign promoted "Through History to
Equality" programming to students,
educators, universities, Congress, and the
general public interested in civic and social
media engagement. 

Working with a $180,000 budget, I
researched and secured placements in
targeted outlets including The Washington
Post, The Atlantic, Politico, The Hill, Roll
Call, Out Magazine, and The New York
Review of Books. I collaborated with
designers Rodrigo Corral and Cindy Moore
to develop compelling visuals that
resonated with our LGBTQIA+ audience,
implementing tailored paid strategies
across print, digital, radio, and television
platforms. 

The campaign successfully combined
organic social media efforts with strategic
paid placements to maximize awareness of
the recipient and associated programming
taking place in 2023.

   Key Campaign Elements:
Paid media placements across multiple platforms
Organic social media strategy
Custom visual design by Rodrigo Corral and Cindy Moore
Targeted outreach to LGBTQIA+ audiences
Programming promotion for "Through History to Equality" events throughout 2023



Organic Social Media Marketing
This Instagram Stories campaign for the 2021 National
Book Festival created engaging content to connect our
virtual event with our online audience. 

Working with team member Ashley Jones, I developed
interactive stories including Author Trivia, Book Bingo
games, daily poster promotions, and a custom festival
checklist. The campaign successfully bridged the Library
of Congress's premier annual literary celebration that
brings together renowned authors, poets, and illustrators
with our digital followers during the virtual format.

This Instagram Stories campaign was crucial to the 2021
National Book Festival's promotion because it
transformed a traditionally in-person event into an
engaging virtual experience during a challenging time.
The interactive elements like trivia, bingo games, and
custom checklists created multiple touchpoints that kept
audiences actively engaged with festival content rather
than passively consuming it.

Strategic Approach:
Developed content specifically for Instagram Stories
format to maximize mobile engagement
Created multiple daily touchpoints to maintain
momentum throughout the virtual festival
Designed interactive elements that encouraged
active participation rather than passive viewing
Tailored content to meet audiences where they were
during the virtual format necessitated by pandemic
conditions

Campaign Impact:
Successfully adapted the Library's flagship in-person
literary event for digital-first audiences
Maintained community engagement and excitement
despite lack of physical festival experience
Created accessible entry points for followers to
discover authors and plan their virtual attendance
Demonstrated innovation in using social media tools
to replicate the discovery and excitement of browsing
an in-person book festival.



Photography
At the Library of Congress, my photography captures the full rhythm of the institution, from its
architecture and collections to exhibitions, major events, and behind the scenes moments rarely seen
by the public. I regularly document high profile and celebrity visits, including television productions
filming on site, and have photographed figures such as Lionel Richie, Ben Platt, Cynthia Erivo, the
cast of The Sound of Music, and collaborators Elton John and Bernie Taupin, among many others.
One standout moment includes documenting the Queer Eye team during their 2025 shoot at the
Library of Congress. Across both writing and photography, my work translates the Library’s mission,
people, and collections into stories that feel accessible, human, and visually compelling for a wide
audience. I graduated from Cornell University Digital Photography Certificate program in 2024.



Thank You!
Thank you for taking the time to review my work at the Library of
Congress. It's been an incredible privilege to tell the stories of our
nation's library—from rare manuscript acquisitions to summer movie
nights on the lawn, from world-class concerts to the National Book
Festival that brings together book lovers from across the country.

Every press release, media pitch, and event listing represents
collaboration with talented colleagues across the Library who are
passionate about making our collections and programs accessible to
everyone. My role is to amplify their work, connect it with the
audiences who will value it most, and help people discover all that the
Library has to offer.

If you'd like to learn more about my work or discuss potential
opportunities, I'd welcome the conversation. The skills I've developed
managing diverse communications beats, coordinating complex
launches, and building media relationships across the country are
ones I'm excited to continue applying and growing.

Thank you again for your interest in my portfolio!

Elaina Finkelstein



elainafinkelstein@gmail.com

elainafinkelstein@gmail.com

703-472-8375

Contact Me

https://www.linkedin.com/in/
elaina-finkelstein/

https://elainafinkelstein.com/
https://www.linkedin.com/in/elaina-finkelstein/
https://www.linkedin.com/in/elaina-finkelstein/

